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With the development of technology, digitization, the emergence of the
Internet and the changes that have come with it, the market is becoming
digital. Digital marketing is marketing that connects stakeholders with
the help of electronic devices such as computers, smartphones and
tablets. Currently, the use of these new technologies has transformed
many industries and businesses around the world and plays an important
role in how today's consumers make purchasing decisions. The insurance
industry, as one of the most profitable and important businesses in the
world, has seen new experiences and changes in recent years and has
been forced to take important steps to adapt to new technology, one of
which is the Internet and activities based on digital marketing. Therefore,
the present study aims to analyze the impact of digital marketing on the
insurance industry and the purchase of insurance products as a key to
attracting consumers. The methodology of this research is based on the
analysis of several literary, academic and research sources. This paper
presents a theoretical research in which the application of analysis,
synthesis and comparison of sources and research related to the relevant
literature is presented, considering the comprehensive thinking on this
topic. The results showed that digital marketing has a positive impact on
insurance policy purchasing decisions and there is a significant
relationship between "digital marketing" and "insurance policy sales".
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